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Introducing the SDGs

Background

° Succeed the Millennium 3 GOOD HEALTH QUALITY GENDER CLEANWATER
AND WELL-BEING EDUCATION EQUALITY AND SANITATION

Development Goals (MDGs)

 Developed with input from

relevant stakeholde IS, DEGENT WORK AND 9 INDUSTRY, INNOVATION 10 REDUCED 11 SUSTAINABLE CITIES

12 RESPONSIBLE
. . . ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES AND COMMUNITIES
including business

CONSUMPTION
AND PRODUCTION

 Adopted by UN member
states 25 September 2015 13 Cumae 14 = 15 i 16 Pccusic: W 47 Panersies

ACTION BELOW WATER ON LAND AND STRONG FORTHE GOALS

 Setthe global development _ @

agenda until 2030
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Introducing the SDGs

The Scale of the Challenge

Research conducted by ODI has assessed what

6oal Target Grade chances selected targets for each goal have of being
T POVERTY 11 End Exreme Povery achieved by 2030 if current trends continue.
8. GROWTH 8.1 Economic Growth In LDCs
15. BIODIVERSITY 15.2 Halt Deforestation .

Study ranked three of key targets linked to poverty,
3. HEALTH 3.1 Reduce Maternal Mortality ) ) ) ) e )
4. EDUCATION 4.1 Universal Secondary Education grOWth and blOle@FSlty Wlth d grade B ’ nOtlng that
. PEACE 16.1 Reduce Violent Deaths current trends will get the world close to meeting

17. PARTNERSHIPS

2. HUNGER

6. WATER & SANITATION
7. ENERGY

5. GENDER

9. INDUSTRIALISATION
10. INEQUALITY

1. CITIES

12. WASTE

13. CLIMATE CHANGE
14. OCEANS

17.1 Mobilise Domestic Resources

2.1 End Hunger

6.2 Universal Access to Sanitation

7.1 Universal Access to Energy

5.3 End Child Marriage

9.2 Industrialisation In LDCs

10.1 Reduce Income Inequality

11.1 Reduce Slum Populations

12.5 Reduce Waste

13.2 Combat Climate Change

14.2 Protect Marine Environments

these goals.

The majority of the targets scored ‘C’, ‘D" and ‘F.
This group are moving in the right direction but will
require radical innovation to have a chance of
success by 2030.

A final group, graded ‘F, are assessed as needing a
complete reversal of current trends.

Source: ODI - http://www.developmentprogress.org/sdgs-scorecard
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Introducing the SDGs

Different Challenges in Different Geographies

Target 10.1 Reduce income inequality by 2030 Global Target 1.1  End extreme poverty by 2030 (él rf)afzja(J

grade

» / g
| offtrack - s .
I}Oﬂ(mk Indicator l} o Indicator
=i Difference in consumption growth between the bottom 40% of a population and the national average (% points) u na Population living on less than $1.25 a day

e Further research by the ODI demonstrates clearly that the targets around the Global Goals
represent different challenges for different regions.

* Responses will have to be prescriptive and look to solve issues on a local as well as a global scale.

Source: ODI - http://www.developmentprogress.org/sdgs-scorecard

wbcsd
*oo global network




Introducing the SDGs

A Universal Agenda

* Unlike the MDGs, the SDGs are not a e

Capacity to monitor the SDGs  17.2 e —

telescope through which richer countries cot e 16
look at the developing world — they have ] c

/
nplicati _ -y
relevance and implications for all g //////

. Re s ndex o bis 152 ////// é),,, % o 3 /
geographies. ///////////,;{/{{{{///,,, - ‘%\%}\\}

2 Goal: Agriculture and nutrition
2.1 Gross agricultural nutrient balances
~ I 2.2 Obesity rate
N [~ 3 Goal: Health
\\ (2] 3.1 Healthy e expectancy
B \

32 Life satisfaction

N\

\ Y 4.1 Upper secondary attainment

Goal: Oceans 14 | | 42 PisA results
Ocean Health index. 141 | N . . )
Overexploited fish stocks 14.2 il ‘I 5 Goal: Gender equality

i I el
* Areport by Bertelsmann Stiftung examines coscime 3] [ v=--mmlwlllllljﬁ | L
: . \ 18

the performance of OECD countries across =)o ””’lll///////// 3
the 17 SDGs concluding that countries vary e s 27 \\ N = y//

greatly in their capacity to meet the goals. |

[ 6 Goal:Water

[ 7 Goal: Energy
7.1 Energy intensity
722 Share of renewable energyin TFEC

Domestic material consumption  12.2

Goal: Cities 11 8 Goal: Economy and labor
Particulate matter  11.1 8.1 GNI per capita
Rooms per perscn 1.2 — 2 pop ratia

&‘@\@_ﬁ ) -9 - i

e Room for improvement in many areas. No ot } T [;gmh;n;m;n;m:mmm

one country performs outstandingly in every o
goal; eaCh Country has |esson5 tO |earn from @rank1-5 | @ rank6-13 | @ rank14-20 | @ rank21-27 | @ rank28-34 | O nodata
the others.

Source: Sustainable Development Goals: Are the Rich Countries Ready?
https://www.bertelsmann-stiftung.de/en/publications/publication/did/sustainable-development-goals-are-the-rich-

. ,:". WbCSd countries-ready/
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Business & the SDGs

A historic opportunity

The World Business Council for Sustainable Development (WBCSD)
advocates that the SDGs present a historic opportunity for businesses
to engage more deeply as a strong and positive influence on society.

As an engine of economic growth and employment and a source of
technology and innovation, business has a critical role to play and a

self-interest in contributing to delivering the SDGs.

Companies can use the SDGs as an overarching framework to shape,

steer, communicate and report on their strategies, goals and activities,

allowing them to capitalize on a range of benefits.

In essence, the SDGs can help to connect business strategies with
global priorities.

':. . wbcsd
£ global network

BUSINESS IS NOT
BEING ASKED TO
DELIVER THE SDGS
BUT THEY WILL NOT
BE DELIVERED
WITHOUT BUSINESS
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Business & the SDGs

An Appetite for Engagement and A Need for Tools

92%

72%

Businesses that are
aware of the SDGs

Letel
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‘e e .
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gap
29%
13%{
Businesses that are Businesses that are Businesses that have
planning to take action setting goals aligned identified the tools
with the SDGs they need

Source: Make it your business: Engaging with the Sustainable Development Goals, PwC 2015



WBCSD & the SDGs

Alignment with Action 2020

The WBCSD’s Action2020 platform and its 9

priority areas are fully aligned with the SDGs,

with the focus lying on translating ambitions
and words into business action underpinned
by business solutions.

In addition, WBCSD is working on developing
measurement and reporting systems to
assess the Council’s contribution to these
ambitious frameworks.

&J Action2020

led by the WBCSD
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WBCSD & the SDGs

Key Drivers & Obijectives

Continue to emphasize the universality of the
Sustainable Development Goals;

Advocate for business engagement across the
spectrum of role, responsibility and opportunity;

Establish firm trust in business in the context of the
SDG agenda;

Articulate a strong “voice of business” in the SDG
space;

Highlight that business also needs policy and
partnership levers to deploy solutions at scale.
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WBCSD & the SDGs

Main Focus Areas for 2016

Strong input and support into

the work of the Business &

Sustainable Development
Commission
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WBCSD & the SDGs

Feeding into the Business & Sustainable Development Commission

* Launched at the World Economic Forum, in Davos on 21 January
2016.

BUSINESS &

* Brings together international leaders from business, labour, financial SUSTA| NABI_E
institutions and civil society and will present a comprehensive report

in one year’s time. DEVELDPMENT

*  Commissioners include: Paul Polman, (Chairman of WBCSD) and CUMMISSIUN
Peter Bakker (President & CEO, WBCSD).

* Todefine a compelling economic case and create compelling rational for why business should

engage.
Goals * To articulate the potential market opportunity that businesses will enjoy if we achieve the goals.

for * To present new business and financing models across sectors that will accelerate transition to
2016 sustainable development.

* Tocreate a Business Plan for Sustainable Development, articulating how business, policymakers,
civil society and others work in concert towards the goals.
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WBCSD & the SDGs

Main Focus Areas for 2016

|
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WBCSD & the SDGs

Development of Resources

< A * In collaboration with the UN Global Compact and GRI, WBCSD
\ - has developed the SDG Compass to guide companies on how
SDG CompaSS they can align their strategies as well as measure and manage

their contribution to the SDGs.

* Latest addition April 2016: 2-page briefing notes for each of
the 17 SDGs - summarize the challenges and aspirations
underlying each of the SDGs; give an overview of the role for
business in their ultimate realization; highlight the key themes
of each SDG; outline the most commonly used corresponding
business tools and indicators.

* Consists of a set of thorough guidelines as well as an online
inventory of indicators and tools mapped against the SDGs.

« WABCSD is continuing to promote the enhance the Compass by
updating resources, hosting explanatory webinars and
providing translations (Japanese, Korean, Portuguese already
available — Spanish, Chinese, French forthcoming)

www.sdgcompass.org

e
JraVelt . whesd
g 'f..i“:'" global network
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http://www.sdgcompass.org/

WBCSD & the SDGs

Development of Resources

&, | ] S
SDGBusinessHub
Connecting Business with the Sustainable Development Goals

-

Concept

The SDGs Business Hub will consolidate the progressive voice of leading business on the SDGs,
serving as a one-stop-shop which supports companies as they seek to effectively navigate this
space.

-: whesd www.wbcsd.org/sdghub.aspx
.'s ,.?..'(:..:?':'
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SDG

BusinessHub

Connecting Business with the Sustainable Development Goals

The SDG Compass

SDG Compass

Who's behind it? - WBCSD, GRI and the UN Global
Compact

How can it help? - The SDG Compass explains how

the SDGs affect your business — offering you the tools and
knowledge to put sustainability at the heart of your strategy
while establishing mechanisms to measure and manage
your contribution.

Read more

The Poverty Footprint

POVERTY FOOTPRINT

A PEOPLE-CENTRED APPROACH TD ASSESSING
BUSINESS IMPACTS ON SUSTAINABLE DEVELOPMENT

Who's behind it? - UN Global Compact and Oxfam.

How can it help? — The Poverty Footprint is an assessment
tool that provides a framework for companies to define steps
to minimize negative impacts and enhance positive
contributions to poverty eradication, and to develop business
models that simuttaneously drive development and growth.

Read more

UN ‘Sustainable Devélopment Goal
Target 12.6 - Live Tracker

i ae % track P g of s atanpbany roprten arcued tho wirk

Who's behind it? — Global Reporting Initiative (GRI)

How can it help? - GRI developed an interactive global
database that tracks progress against SDG12.6 on
integration of sustainability information into companies’
reporting cycles. Users can search the database by
organization name, size, sector, country and region.

Read more

Partnership engagement:

@) PARTNERSHIPS FOR SDGs

Who's behind it? — United Mations Global Compact, Global
Hand and various UM entities

How can it help? — The Partnerships for SDGs platform is
a forum where the UM and business can engage in dialogue,
share information and take action to advance the SDGs.
Companies can join the hub for free and post projects that
contribute to i as well as

resources on how to develop partnerships.

Read more

Corporate Disruptors

Corporate

Disruptors:

Who's behind it? — Accenture Strategy

How can it help? -This report shows sustainable
development and business value are not mutually
exclusive. It demonstrates how companies can capitalize
on the business opportunities that each SDG brings,
including company examples, and identifies five key
implementation enablers for the SDGs.

Read more

vViake it your business

Make it your business:
Engaging with the Sustainable
Development Goals i
pwe
Who's behind it? — PwC
How can it help? - PwC surveyed business and citizens to
get their perspective on awareness and plans for the
launch of the SDGs. The reportincludes data on SDG

awareness and who is perceived as being responsible for
delivering the SDGs.

Read more

4“% .
¢ tsdg.guide

|3

Wha's behind it? - Sustainable Development Solutions
Network

How can it help? - This Guide on the SDGs outlines ideas
and suggestions for initiating the implementation of
Agenda 2030 atthe national level. Mostly tailored for
governments, the guide can be a valuable resource for
companies as well.

Read more

Danish Institute

THE DANISH

INSTITUTE FOR
HUMAN RIGHTS

‘Who's behind it? — The Danish Institute for Human Rights

How can it help? — This guide underlines the fact that
human rights sit at the heart of the SDGs and provides links
between the SDG targets and the range of existing human
rights instruments and labour standards. It takes the form of
an interactive platform which allows companies to explore
that human rights standards underpin the specific SDGs
they are targeting through their operations.

Read more

TG

Who's behind it? - KPMG and UN Global Compact

How can it help? -The SDG Industry Matrix showcases
industry-specific examples and ideas for corporate action
related to each SDG. Companies can find good practice
examples of scaling up action on the SDGs for their sector.

Read more



SDG

SusinessHub

Connecting Business with the Sustainable Development Goals

| Comment

‘ | Council Meeting 2015

| Latest Insights

‘The SDGs provide msp:ranon for turning today’s risks into
— and profit. cities, climate-smart
agriculture, clean energy, better health for all — these and
many other areas demand the innovation and dynamism of
the private sector working in partnership with governments,
communities and organizations like the United Nations.”

Ban Ki-moon, UN Secretary General

Comment

Businiess Insight

»

-~

wbcsd
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*The post-2015 development agenda presents a historic
opportunity for businesses to engage more deeply as a

| strong and positive infiuence on society. Leading businesses
can provide an extraordinary boost in realizing the SDGs

| through i , @ mass base and a
global labour force

Peter Bakker, President & CEO, WBCSD

| comment

“Business can create the fair wage jobs to propel societal
development that leaves no one behind. Business innovation
can deliver the technological advancements needed to
achieve an efficient, net zero emissions economy. And
business and society could both win. if more businesses
recognize this and act upon it.”

Sharan Burrow, General Secretary of the International
Trade Union Confederation.

WBCSD SDG panel from WBCSD on Vimeo.

» The SDGs and corporate strategy: pumng the two
g term

in fon
Stefan Maard DIVH Ventures
Mar 15, 2016

» What's the business perspective on the SDGs?
Rebecca Pratley & Louise Scott, PwC
Mar 14, 2018

» By embracing the SDGs we will Prosper
Anna Swaithes, SAB Miller
Mar 11, 2016

» SDG 5: Industry specific business opportunities to
empower women
Serena Brown, KPMG
Mar 9, 2018

» 2016 — A Year for Action
Paul Poiman, Unilever CEO
Jan 18, 2018

Page 10f1

‘ Comment

“A massive prize awaits business if it successfully ushers in

an era of shared prosperity and increased

\ Human Rights & the SDG

In an open letter to the Business and Sustainable
Developmem Commission, John Ruggie, the former Special

Governments and international organizations alone cannot

epr ive of the UN Secretary-General on Business
and Human R»ghts advocates that “companies’ social

build the future we need. is the key to
the transition.™

Mark Malloch-Brown, Chair, Business and Sustainable
Development Commission

Comment

“Adopting these goals will provide a roadmap for businesses
to become more sustainable and will spur the necessary

partnerships needed for SDG delivery.....It's my belief that
Kenyan businesses have the unique ability to bring the
essence of the SDGs to life in ways that no other group can
in this country.”

Robert (Bob) Collymore, CEO, Safaricom Limited

cannot itute for to
address the negative human rights impacts their operations
and relationships may have.”

Read more

‘ Comment

“There is no business case for enduring poverty. We have an
opportunity to uniock trilions of dofiars through new markets,
investments and innovation. But to do so, we must challenge
our current practices and address poverty, inequality and
envir Every busit will benefit from
operating in a more equitabie, resilient worid if we achieve
the Sustainable Development Goals.”

Paul Polman, CEO, Unilever
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SDGBusinessHub

Connecting Business with the Sustainable Development Goals

MILLER

This approach serve sl example of how to clearly demonstrate alignment of a company's existing sustainable development

th the SDG nda, & epre: leading practice in terms of how to communicate this in an effective and interactive
o
Q‘ﬁ A‘
&<
2

<
i
Creating a positive impact on people and the i Embedding SDG commitments into core strategy
planet in line with the SDGs b o5 20161506 Busness
Apr 5,2016 | SDG Business Hub i
ogress towards creating a 1 g
@ o clearly dep - :
: " that
Ikea Group and the Ikea Foundation are :
thetgpart 1 The strategic plan embeds our commitments to enol
Thisisa ipanies can clearly and e ehensive engagement with the SDGs, | United Nations Sustainable Development Goals
drawing upon a broad cross-section of initiatives, :
1
.
.
.
.
.
.
.
.
.
.
1 ==
. .
.
.
[ ,
.
.
i
Link: www.ikea.com/ms/en_US/img/ad_content/2015_IKEA_sustainability_report.pdf , Page 88-91 i
.
Redefining the Role of Business to Achieve the . Integrating the SDGs into sustainable development
SDGs . strategy
Apr 5,2016 | SDG B H : Apr 5,2016 | SDG Business Hub
E y. Prosper, which integrates
S : S a B ugh five Shared Imperatives,




WBCSD & the SDGs

Main Focus Areas for 2016
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WBCSD & the SDGs

Advocacy

WBCSD will continue to
articulate the voice of business
around the SDGs at high profile
events and provide a platform
for its members and partners to
engage.

WBCSD and 13 member
companies played a prominent
part in the UN General Assembly
High Level Thematic Debate on
Achieving the SDGs in April
2016.

0
o..-.

&2 whbesd

+ global network

HIGH LEVEL THEMATIC DEBATE ON ACHIEVING THE

@v SUSTAINABLE ~“‘": ALS

Y DEVELOPMENT

UNITED NATIONS / NEW YORK / 21 APRIL 2016
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WBCSD & the SDGs

Main Focus Areas for 2016
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Members & Partners
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WBCSD & the SDGs

Communication with Members & Partners

*  WBCSD will keep member UWbCSd i . —
companies and global network
partners updated on relevant
developments around the SDG
via an SDG mailing list and regular
updates to the SDG Business
Hub.

SDGBusinessHub

Connecting

* Will continue to seek feedback
and foster a progressive business
dialogue on the best way for
business to align with the
evolving SDG agenda.

O Action2020
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Call for Contributions

Bring Your Voice to the Conversation

Y a
=l

Y mnel ¥ SDGBusinessHub

Contribute to the SDG Business Hub
Let us know......

e

el whcesd
“ :".'.f-.‘.(-‘,'."’-:".-" global network

Details of challenges and
opportunities around the SDGs for
your industry?

Insight on the role of business in
achieving the SDGs in your
country?

Case studies of how your business
is working to integrate the SDG
agenda

Feedback and suggestions on the
work of the WBCSD in this area.

23



WBCSD lead contact: *

James Gomme
comme@wbcsd.org

www.wbcsd.org/sdghub.aspx
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