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Introducing the SDGs
Background

•

Succeed the Millennium
Development Goals (MDGs)

•

Developed with input from
relevant stakeholders,
including business

•

Adopted by UN member
states 25 September 2015

•

Set the global development
agenda until 2030
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Introducing the SDGs
The Scale of the Challenge
•

Research conducted by ODI has assessed what
chances selected targets for each goal have of being
achieved by 2030 if current trends continue.

•

Study ranked three of key targets linked to poverty,
growth and biodiversity with a grade ‘B’, noting that
current trends will get the world close to meeting
these goals.

•

The majority of the targets scored ‘C’, ‘D’ and ‘E’.
This group are moving in the right direction but will
require radical innovation to have a chance of
success by 2030.

•

A final group, graded ‘F’, are assessed as needing a
complete reversal of current trends.
Source: ODI - http://www.developmentprogress.org/sdgs-scorecard
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Introducing the SDGs
Different Challenges in Different Geographies

•

Further research by the ODI demonstrates clearly that the targets around the Global Goals
represent different challenges for different regions.

•

Responses will have to be prescriptive and look to solve issues on a local as well as a global scale.

Source: ODI - http://www.developmentprogress.org/sdgs-scorecard
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Introducing the SDGs
A Universal Agenda

•

Unlike the MDGs, the SDGs are not a
telescope through which richer countries
look at the developing world – they have
relevance and implications for all
geographies.

•

A report by Bertelsmann Stiftung examines
the performance of OECD countries across
the 17 SDGs concluding that countries vary
greatly in their capacity to meet the goals.

•

Room for improvement in many areas. No
one country performs outstandingly in every
goal; each country has lessons to learn from
the others.
Source: Sustainable Development Goals: Are the Rich Countries Ready?
https://www.bertelsmann-stiftung.de/en/publications/publication/did/sustainable-development-goals-are-the-richcountries-ready/
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Business & the SDGs
A historic opportunity

•

The World Business Council for Sustainable Development (WBCSD)
advocates that the SDGs present a historic opportunity for businesses
to engage more deeply as a strong and positive influence on society.

•

As an engine of economic growth and employment and a source of
technology and innovation, business has a critical role to play and a
self-interest in contributing to delivering the SDGs.

•

Companies can use the SDGs as an overarching framework to shape,
steer, communicate and report on their strategies, goals and activities,
allowing them to capitalize on a range of benefits.

•

In essence, the SDGs can help to connect business strategies with
global priorities.

BUSINESS IS NOT
BEING ASKED TO
DELIVER THE SDGS
BUT THEY WILL NOT
BE DELIVERED
WITHOUT BUSINESS
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Business & the SDGs
An Appetite for Engagement and A Need for Tools

92%

72%

gap

29%

13%

Businesses that are
aware of the SDGs

Businesses that are
planning to take action

Businesses that are
setting goals aligned
with the SDGs

Businesses that have
identified the tools
they need

Source: Make it your business: Engaging with the Sustainable Development Goals, PwC 2015
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WBCSD & the SDGs
Alignment with Action 2020

•

The WBCSD’s Action2020 platform and its 9
priority areas are fully aligned with the SDGs,
with the focus lying on translating ambitions
and words into business action underpinned
by business solutions.

•

In addition, WBCSD is working on developing
measurement and reporting systems to
assess the Council’s contribution to these
ambitious frameworks.
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WBCSD & the SDGs
Key Drivers & Objectives

•

Continue to emphasize the universality of the
Sustainable Development Goals;

•

Advocate for business engagement across the
spectrum of role, responsibility and opportunity;

•

Establish firm trust in business in the context of the
SDG agenda;

•

Articulate a strong “voice of business” in the SDG
space;

•

Highlight that business also needs policy and
partnership levers to deploy solutions at scale.

Delivering the
SDGs through
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WBCSD & the SDGs
Main Focus Areas for 2016

Strong input and support into
the work of the Business &
Sustainable Development
Commission

Development of
Resources
Upcoming
Engagement

Advocacy

Communicating with
Members & Partners
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WBCSD & the SDGs

Feeding into the Business & Sustainable Development Commission
•

Launched at the World Economic Forum, in Davos on 21 January
2016.

•

Brings together international leaders from business, labour, financial
institutions and civil society and will present a comprehensive report
in one year’s time.

•

Commissioners include: Paul Polman, (Chairman of WBCSD) and
Peter Bakker (President & CEO, WBCSD).

Goals
for
2016

•

To define a compelling economic case and create compelling rational for why business should
engage.

•

To articulate the potential market opportunity that businesses will enjoy if we achieve the goals.

•

To present new business and financing models across sectors that will accelerate transition to
sustainable development.

•

To create a Business Plan for Sustainable Development, articulating how business, policymakers,
civil society and others work in concert towards the goals.
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WBCSD & the SDGs
Development of Resources
•

•

•
•

In collaboration with the UN Global Compact and GRI, WBCSD
has developed the SDG Compass to guide companies on how
they can align their strategies as well as measure and manage
their contribution to the SDGs.
Latest addition April 2016: 2-page briefing notes for each of
the 17 SDGs - summarize the challenges and aspirations
underlying each of the SDGs; give an overview of the role for
business in their ultimate realization; highlight the key themes
of each SDG; outline the most commonly used corresponding
business tools and indicators.
Consists of a set of thorough guidelines as well as an online
inventory of indicators and tools mapped against the SDGs.
WBCSD is continuing to promote the enhance the Compass by
updating resources, hosting explanatory webinars and
providing translations (Japanese, Korean, Portuguese already
available – Spanish, Chinese, French forthcoming)

www.sdgcompass.org
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WBCSD & the SDGs
Development of Resources

Concept
The SDGs Business Hub will consolidate the progressive voice of leading business on the SDGs,
serving as a one-stop-shop which supports companies as they seek to effectively navigate this
space.
www.wbcsd.org/sdghub.aspx
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Tools & Resources

Business Insight

Case Studies

WBCSD & the SDGs
Main Focus Areas for 2016
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WBCSD & the SDGs
Advocacy

•

WBCSD will continue to
articulate the voice of business
around the SDGs at high profile
events and provide a platform
for its members and partners to
engage.

•

WBCSD and 13 member
companies played a prominent
part in the UN General Assembly
High Level Thematic Debate on
Achieving the SDGs in April
2016.
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WBCSD & the SDGs
Communication with Members & Partners

•

WBCSD will keep member
companies and global network
partners updated on relevant
developments around the SDG
via an SDG mailing list and regular
updates to the SDG Business
Hub.

•

Will continue to seek feedback
and foster a progressive business
dialogue on the best way for
business to align with the
evolving SDG agenda.
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Call for Contributions
Bring Your Voice to the Conversation

• Details of challenges and
opportunities around the SDGs for
your industry?
• Insight on the role of business in
achieving the SDGs in your
country?

Contribute to the SDG Business Hub
Let us know……

• Case studies of how your business
is working to integrate the SDG
agenda
• Feedback and suggestions on the
work of the WBCSD in this area.

23

WBCSD lead contact:
James Gomme
gomme@wbcsd.org

www.wbcsd.org/sdghub.aspx

#SDGHub
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